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1,00§/‘E‘ﬁﬂ"S I Over 70 years in the

" ‘{' Our headquarters is Our global employee base has

Y R e = global marketplace.

Located outside of New York, NY in
Morristown, New Jersey, PLT Health
Solutions works with strategic
partners throughout the world to
bring the most innovative and

| 80 | % R y effective Ingredients to our global
e Y dad | !i customers.

countries e y

We sdurce and sell in countrieg Fam I Iy ru n

on 6 continents 2

Promoting healthier, happier
lives across three generations
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A purpose-driven business

@ Our business is developing ingredient-based solutions
that help people live healthier, happier lives

@ Our focus on values and delivering value to our
customers will always be the foundation of who we are
as a company

@ We pursue projects that contribute to sustainability,
fair trade & protecting the environment




Making an impact
on multiple fronts.
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2 OO PLT Health Solutions has developed

2‘;‘&?;‘;‘;;’;5"'; designed or best-in-class capabilities in market

research, product innovation, clinical
science, and quality systems to deliver
Ingredients that drive major consumer
brands.

This combination of resources gets
results for our customers.

High quality,
scientifically backed
Ingredient solutions
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How PLT adds value today

Market Awareness

. Clinical Science

Quality gre REGIONAL
Delivery | oW PARTNER

Sustainability

CONSUMER
PRODUCTS
COMPANY
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PLT PEOPLE
+ PLANET™
Initiative

Established to expand
our sustainability efforts
on behalf of both
environmental and
human issues — going
beyond our everyday
activities of promoting
human health and
wellness

1 /3
Pl

_~Carbonfund.org —

SUSTAINABILITY GOALS

2030 PEOPLE+PLANET" IMPACT-

Women & Children Children Empowered m
Provided with Vitamins Through Education in Need

Supporting UN Sustainable
Development Goals
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Impact of
sustainability
on consumer
demand

Today’s consumers have
set the sustainability
standard high —there are
several factors impacting
their decision making

2

667%

66% of consumers and
80% of young adults
(18-34) are willing to pay
more for sustainable
products compared to less
sustainable competitors.

4

10f 2

surveyed asserted that
clear language on products
is important.

467

46% say third-party or
independent source
confirmation is important.

L L

3of4

sustainable shoppers use
labels or third-party

certifications to confirm a
company or product's

sustainability credential.

Source: SPINS 2022
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‘Best-in-class’
products

Ingredient solutions that are
considered performance
leaders or that deliver
unique value propositions

Joint Health

5LoxiN AprésFlex  AquaLOX
Weight Management

SLENDACCR  Xanthigen

WEIGHT MANAGEMENT COMPLEX

Vegetarian Vitamin D

vARTHLIGEHp

\N“gLE FOOD ViTAwy e
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We understand
applications &
delivery systems
and their
challenges

Our ingredient
development, clinical
science, and formulating
assistance focuses on
helping you deliver the best
consumer experience
possible.

. =N ‘.
\ ¥ /

Bakery Beverages Capsules Chews
gy N '
Dairy / Dairy Effervescents Gummies Soft Gels

Replacement

TR ;i
/] %
Tablets Powders RTDS / Shots Snacks
& 1
f i .!;1
Stick Packs Plant-basec Bars

meat



Solutions that punch
above their weight.
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Consumer experience is everything!

g0 (

SMALL DOSE WELL TOLERATED EXPERIENTIAL
AND SAFE

(multiple studies)

N 7
o ‘;'2 \%‘f

WATER SOLUBLE SCIENCE-BACKED TRANSPARENCY
(wide application base) & IDENTITY FROM

SEED-TO-SHELF
(trusted quality)




ApresFlex

MOBILITY MAKES ALL THE
DIFFERENCE IN THE WORLD

Delivering joint comfort and flexibility from a
100 mg dose that starts to work in as few as 5 days
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sz Joint and bone health represent two of the top supplement
categories for global consumers

1. General Health (43 percent)
2. Heart Health (31 percent)
3. Healthy Aging (25 percent)

4. Mental Health, Brain/Cognitive Health (24 percent)

5. Joint Health (24 percent)

6. Digestive Health (23 percent)

I

7. Bone Health (20 percent)

8. Sleep Support (18 percent)
9. Beauty Support (17 percent)
10. Muscle Health (16 percent)

11. Eye Health and Sexual Health (tied at 12 percent)

12. Women Specific (11 percent)

Sources: Glanbia Nutritional’s 2019
Global Dietary Supplement Survey
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Top health categories by supplement product launches

Of the leading health categories for supplement launches over the last 5 years,
joint and bone health are two of the fastest growing (CAGRs of 22.31% and 19.15%)

Top Supplement Category Product Launches (‘“17-°21)
By Compound Annual Growth Rate (CAGR)

30.25% @

24.34%
22.31%

19.15%

Skin Health Immune Health Brain-Mood Health Joint Health Bone Health

Sources: Innova Market Insights (April 2022) 13
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Q> Joint health ingredients: Changing of the guard

Low dose and time to efficacy are major drivers today

» Glucosamine and chondroitin were called a “falling
star” in NBJ's 2020 Condition Specific Report

* Key reasons:
« Variable efficacy
« Difficult to formulate into taste sensitive products

« As a result of this shift, joint health brands now benefit

from a wider range of formulation options SMALL DOSE SIZE

\

GLUCOSAMINE :‘Julnn‘ésFle:gk
1500 mg* ~ 100msg

« Market need: novel, effective ingredients for joint
health that are low dose and can be used in a wide
span of applications

14



The shifting consumer demographics in joint health

While the aging population makes up a large part of this market, younger
demographics are more focused on mobility and active lifestyle

As baby boomers age, joint health has moved to the
forefront of the condition-specific market

* However, recent trends have shown that athletes and younger
demographics are looking for a joint health supplement to help
maintain their joint health (Nutritional Outlook)

« Joint health is becoming a focus now for sports recovery
products

« Consumers are becoming more aware of the science behind
products and are looking for ingredients that are substantiated by
convincing research (Innova Consumer Survey 2020)

16
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§ The joint health (comfort) market

A quick overview and comparison

- Ingredient Class Time to Efficacy |Types of Claims Being Made

Ingredlent Class Types of Claims Being Made




V // 7N

A\

The PLT Boswellia Portfolio

Our branded, high quality, and scientifically supported AKBA ingredient solutions

are on another level compared to generic material

Boswellia serrata
|ngredients

Level of Generic  Generic

Differentiation

e Standardization
e Clinical data

e Efficacy Extract Resin Extract Standardized

to Boswellic Acids

Supplement Facts

Serving Size 1 capsule
Servings Per Container 90

Supplement Facts

Capsules with Boswellia serrata

 Amount per serving

Amount per serving %DV

Boswellia serrata 800 mg "
Boswellia serrata

Extract (gum) 200 mg *
(standardizes to
65% Boswellic Acids)

* Daily Value not established

BRANDED, HIGH QUALITY
& SCIENTIFIC SUPPORT

SLofly Apreselex Dz

Resin Extract Standardized to
specific, active Boswellic Acid (AKBA)

Supplement Facts

Serving Size 1 capsule
Servings Per Container 120

Amount per serving %DV

5-LOXIN® Boswellia serrata 100 mg *

extract Indian frankincense

(Boswellia serrata) extract (gum resin)
(standardizes to contain 30%
3-acetyl-11-keto-beta-boswellic acid (AKBA))

* Daily Value not established

18



Mechanisms of action and bioavailability ApresFlex

ApresFlex® exhibited powerful anti-inflammatory and cartilage protective effects

V (2N
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Mechanism of action research shows that ApresFlex has:

Superior bioavailability of the active, AKBA
« Peak serum concentration of AKBA was 14% higher
« Overall, a 51.78% greater bioavailability of AKBA

Superior anti-inflammatory activity
* FCA-induced inflammation

Mol Cell Biochem (2011) 354:189-197
DOL 10.1007/s11010-011-0818-1

« 'Reduction in serum TNF-alpha Cellular and molecular mechanisms of anti-inflammatory
- Protection against cytokine-induced death of chondrocytes effect of Aflapin: a novel Boswellia serrata extract
: : Krishanu Sengupta « Jayvaprakash N. Kolla < Alluri V. Krishnaraju -
Su perlor C h O n d ro p rOteCtI O n Nandini Yalamanchili * Chirravuri V. Rao * Trimurtulu Golakoti *

Smiriti Raychaudhuri « Siba P. Raychaudhuri

* Recovery from IL-beta-induced inhibition of GAG synthesis
* Inhibition of MMP-3 production

Sengupta K, et al. Mol Cell Biochem. 2011 Aug;354(1-2):189-97.

19
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\# Potential opportunities for clinical messaging ApresPlex

Bringing to market a product with a clinically studied, natural and safe dietary
Ingredient that targets mediators of joint comfort and flexibility

mmmm Rapid Relief, Low Dose

» Advanced formulation clinically demonstrated to deliver benefits AS EARLY AS 5 DAY S*
» Works fast - Significantly improves joint COMFORT, STIFFNESS and FUNCTION as early as 5 days*
* POWERFUL support for joint health in a small, easy-to-take LOW DOSE*

memmm JOiNnt Comfort and Mobility

* Clinically demonstrated to improve JOINT COMFORT (as early as 5 days)* /*Th tat ¢ \
* Potent, clinically studied extract improves JOINT STIFFNESS* €se statements are

* Clinically studied support for JOINT MOBILITY* proposed claims that
should be vetted by

customer’s internal
Science and

* Clinically demonstrated to deliver improvements in OVERALL JOINT HEALTH* \ Regulatory teams /

* Delivers clinically studied support for improvements in JOINT FUNCTION*

e JOint Function and Overall Joint Health

s Mechanistic Support

» Advanced formulation with greater bioavailability
* Improves key markers of joint health including TNF-a and CRP*

20
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Sustainability
distinguishes
our Boswellia
serrata

Third party audit
bolsters our credibility
and responds to market
sentiment

PLT Confirms Sustainability of Boswellia
Serrata Supply through Third-Party Audit

™

= I
el A -

PLT Gonfirme Sustainability of Boswellia Serrata
Supply through Third-Party Audit

e N

2022 Botanical Liaisons, LLC 3rd party audit
measured sustainability through in-country
interviews with field workers, resin consolidators,
iIngredient manufacturers and government
officials

BREAKING NEWS

PLT Partners with Botanical Liaisons For
Boswellia Serrata Sustainability Audit

Most audits have been conducted on the harvests of other Boswellia species,

Podcast Search

PLT says third-party audit verifies
sustainability of its Boswellia sources
8y Hank schultz (7 . : sgevam nmm - . foods,
«l-nutraceutical

leading to some confusion about the species used in dietary supplements and

21
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7 ApresFlex

Mobility
makes all the
difference In
the world

Low-dose, fast-acting,
scientifically supported
joint health solution

ooy,
Aoy

\\J

° Composition

v Synergistic composition derived

from Boswellia serrata gum resin

* Multi-patented combination
of several proprietary extracts
of Boswellia serrata which
together deliver enhanced
efficacy in a low-dose

« Standardized to key active
compound: Acetyl-11-keto-3-
boswellic acid (AKBA)

0 Regulatory / IP

v Pre-DSHEA (sold prior to 1994)
v' Kosher KOA and Halal JUM

v Master file with Health Canada
v US Patent # 20040073060

v' US Patent # 20130084348

v US Patent # 20150290270

0 Dosage

v’ Clinical efficacy
demonstrated for 100 mg/day

v Available as a powder
v' Applications

v’ Soft-gels
v Capsules
v Tablets

v' Powders

Why ApresFlex?

v’ Subject of 10 pre-clinical and
clinical studies to understand
mechanism of action and
efficacy in supporting joint
comfort and mobility

v' Improved joint comfort in just 5
days

v’ Sustainable, botanical ingredient

22



What kind of formulator will buy PLT Boswellia

We look to people who value what we offer — which is a lot!

Big Brand
Joint Health

1,2,3,46,7

Big Brand

Sports

Nutrition
1,2,3,5,6

Functional
Food
Companies

6,7

Physician
Brands

235

Traditional

Joint
Health

Mass Market/

Low Cost

S o

Wants to develop a market leading brand
Has the resources to educate & promote

Is risk averse to quality issues and bad press
Wants to compete against OTC products

Is attracted to muscle benefits

Believes that formulation flexibility and fast
results target an expanding demographic

Interested in sustainability

o2
23



Y ; - i
\7 ApresFlex media presence drives brand awareness

A brand that reaches thousands of people a month with top notch publicity

FEATURES

Active Lifestyles Lead Health Markets in
Fresh Directions

Consumers have a spectrum of needs as they focus on getting fit and staying

active.

Lo s Online

HOME  NIEAWARDS COMDISNEWS  SURSCRIPTIONS  ADVERTHING  MAGATINES  ARCHIVES  COMPANY PROFLES

nextavenue ‘ search @ m

WEALTH  MONEY & POLICY  WORK & PURPOSE  LIVING  CAREGIVING [ Xv]C]

How to Support Your Joint
Health

Early prevention and monitaring amw key to mobiity and vitality 3s we age

By IMD™ | Agal 12.2021 | Health

e ®©8

Online

HOME  NEAWARDS  COVIDISNAWS  SURSCRITIC ACVERTISING  MAGATINFS  ARCHINES  COMPANY PROFEFS

Hnlc\s tngracents O Hiae 6 P B frflarivriacion ST

Helpful Ingredients Offer New Hope to Pain & Inflammation
Sufferers

wuwe  Where food et

«lsnutraceutical

ot moves forward

Ingreg! M Ew

Active Nutrition Cardinvncsdr (hestion. Cognitmn lnanen Hagpidatcey

PLT announces new clinical study on
AprésFlex 5-Day Joint Support
ingredient that confirms fast-acting
efficacy

ano
05D 1o

PAT feurares ngredieres that susport
. powsrtus consumer mesagng

FAT roquaech intweror.cnal noddarstis.
WS b e appetrary

A sbact earity impactieg mosdd,
is vl cvmrdl oot wel -bwryg

EAT o cftheatrd-sncrcnd Riodishy
feans ingrmtiact launcn

BAT wil misply tracmsthe, stntardasd
e Memezeeey a1 the

North American markes

Nutriti%nql NOWS- MENA- ELBRMNOTOOLS AWAAIG RNFACTS PUBLCATIONS EBOOKS  BUSSCREE-

Patented extract of Boswellia serrata shown to support
joint health in as little as five says with low daily dose

PLT Health Solutions ingredient supports
joints, study shows

By Kavitha Sivasubramaniam

£ |wlin|s]

Jeiow . PLT Health Sehasions. jeints

PLT Health ons” B llia serrata-based ingredient aids
joints and imp their function, ding to new clinical
research.

= compa

12 - PROBIOTA

New developments

BE PART OF
THE WORLD'S
LEADING

MICROBIOME
EVENT!

Study to Support Joint Function in Five
Days

PLT's AprésFlex was studied for its short-term effects on joint function in
participants with knee osteoarthritis.
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PLT Joint Health
Case Study

Messaging brands are leveraging in the
market based on our industry-leading
clinicals

CASE STUDY

A\l



Osteo

Q> Case study: Osteo Bi-Flex Joint Health Bi-Flex

JOINT HEALTH®

Delivering on the goal of creating a lifetime's worth of value for customers

PRODUCTS WITH 5-LOXIN® ADVANCED e~
We've been #1for 13 years
Osteo \ Osteo Bi-Flex’ is once again named pharmacists’ most recommended
Bi'FIE} brand of joint supplements.
Ease » b5-Loxin Advanced LEARN MORE
e e oo ) (ApresFlex) is the
i main ingredient that
powers nearly all of :
The Bountiful | N
Company’s claims _
Tl Gtommtl e et Ease Experience Improved Joint Comfort in 7
> ltisincluded in the Days -
a§tea CO re fo r m u I a Of Osteo Bi—FIexmand improved
Biriex| S 5 Fie 74| Osteo BicFlex N
T ot SR ot e g (meaning itisin | LEARNMORE | -
g every single SKU). \ h ';S:,':";;;";v’."" g

- OROMTIN
COSAMINE (HONO
S JOINT SHIELD

Triple Strength Plus Turmeric One Per Day Triple Strength MSM

26
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ine
Chondroftin
with MSM

Case study
Osteo Bi-Flex
Joint Health

Osteo Bi-Flex is packed
on major retail shelfs
across the United States —
a prime spot for consumer
recognition

|5 =) = =

Eé‘E EEE gg

Osteo

Bi-Flex

JOINT HEALTH"




S“? Case study: Osteo Bi-Flex Joint Health

Osteo Bi-Flex has built up top recognition among consumers interested in joint
health products — opens the door for exciting promotional opportunities

R Nestlé € @Nestle - Apr 30

g Nature’s Bounty, Solgar, Osteo Bi-Flex. and Puritan’s Pride will be joining
the Nestlé family!

These brands will be integrated into Nestlé Health Science and complement
our existing health and nutrition portfolio.

Learn more [ nes.tl/HealthNuBrands

#Health #Nutrition #Nestlé

Osteo

Bi-Fle

JOINT HEALTH' 4 1
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Case study:
Osteo Bi-Flex
oint Health

Consumer testimonials
demonstrate the
difference ApresFlex
makes in the lives of
people each day

Osteo

Bi-Flex

JOINT HEALTH"

Fririr ey Great for arthritis relief!

Reviewed in the United States on October 21, 2022

Size: 28 Count (Pack of 2)  Verified Purchase

was able to try this product for 6weeks(free) via a promotion at a sporting event years ago when my PA suggested i stop taking a perscription
med...

it helps my pain better than the prescription ever did. my hands & fingers do not ache all night anymore , i am not stiff in the morning and it is
1 small pill a day. Best otc pill ever!!

4 people found this helpful

Yrirrrir Lives up to the hype!
Reviewed in the United States on December 5, 2020

Item Package Quantity: 1 = Verified Purchase

This really does work! I'm 61 and walk 1 1/2 miles to work every morning and after just 6 days of Osteo the walk is easier.

Frirdririr Excellent product

Reviewed in the United States on March 28, 2022
Item Package Quantity: 1 = Verified Purchase

This is an excellent product. The pain | Had in my knees is barely noticeable now. This product also contains Magnesium, which is great for
preventing nightly muscle spasms, a component you can't find in similar products.

It always arrives as promised.

2 people found this helpful

Yo rroc THE BEST JOINT VITAMIN OUT THERE!

Reviewed in the United States on December 27, 2020

Verified Purchase

This is the only brand of a joint vitamin | will take. It clearly helps my knee inflammation! I purposrly went without it for about 2 weeks just to
see if I noticed a difference, and let me tell you...I will never go without it again. It really works. Thank you Osteo-BiFlex and Amazon! @

Yoo My Miracle Drug
Reviewed in the United States on August 29, 2020
Verified Purchase

I am reluctant to take supplements but for me Osteo Bi-Flex has been a miracle drug. | had pain and weakness in my hip and leg. | could not
walk far without sitting and resting. A friend recommended Osteo Bi-Flex. | began taking one pill in the morning and one at night. By day two |
was already feeling some relief. By the end of thirty days | was totally free of pain. | continue to take it morning and night although I no longer
experience any pain or weakness. Be aware that Osteo Bi-Flex comes in several varieties -- | take the variety labeled "MSM Formula."

Yok k% Fantastic!
Reviewed in the United States on December 11, 2019
Verified Purchase

I had very bad knee pain in my left knee and was desperate to find relief. It was impacting my life and movement every day. | had a very sore
spot on the inside of my left knee. At the recommendation of a friend, | tried this. After just a few days, | thought my knee was feeling better.
After taking 2 pills each day for seven days, the improvement was remarkable! After just one week, the pain was about 85% better. It continues
to improve and | anticipate that my knee will be completely back to normal soon. | highly recommend this product!

41 people found this helpful

Frirdririr Works great!
Reviewed in the United States on September 9, 2022

Verified Purchase

| was experiencing some knee pain. Started taking this, noticed improvement within 3 days and pain was completely gone after one w

Yede e Worked for me
Reviewed in the United States on December 4, 2022

Verified Purchase

| had achy joined and after 5 days | noticed the pain going away

Triple Strength

1. 8. 8.8, 8¢
Great product!

I have been using your product now for over 3 yrs. They
have made a huge difference in my knees and joints. |

would not go a day without using your products.

- Matilda

One Per Day Inflammatory Response

1. 0.0.0.8.
Miraculous!!!!

Started to use Daily and feel Much better within 15

days.... Never stop to use it anymore.

- — Luciano

One Per Day

Y %k kok

Great Size Tablet

They work great for me and only having to take 1 per
day is a big plus too.

- Mary

Triple Strength MSM

1. 0.0 0.1
What A Great Product!!

OMG!! This has been blessing, give it a try, you won't be
disappointed.

- Debbie

It Works

IT WORKS/HELPS tremendously...| can tell the

difference if I miss a few days!

-- Tammy
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Earthlight®
Whole Food Vitamin D

The cleanest label
Vitamin D on the
market today!
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\# A need across all age groups

Recent analyses of Vitamin D deficiency globally

~1 bl

Of people globally

have low vitamin D O.f Eu_ropeans_ a}re
vitamin D deficient

levels

Palacios C, Gonzalez L. Is vitamin D deficiency a Amrein, K., Scherkl, M., Hoffmann, M. et al.

maijor global public health problem?. J Steroid Vitamin D deficiency 2.0: an update on the

Biochem Mol Biol. 2014:144 Pt A:138-145. current status worldwide. Eur J Clin Nutr 74,
doi:10.1016/j.jsbmb.2013.11.003 1498-1513 (2020).

Of the US population
is vitamin D deficient

Cleveland Clinic Mercy Hospital - 42% Percent of
Americans Are Vitamin D Deficient. Are You
Among Them?

31
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Different demographics respond to Vitamin D

You have the opportunity to differentiate and personalize

» People with darker skin are at greater risk of
vitamin D deficiency

» People who spend a lot of time indoors during the
day

« People who cover their skin People who live in
the Northern hemisphere

» Older people produce less Vitamin D, have
greater rates of deficiency

« Breastfed infants who aren’t given a Vitamin D
supplement

* Pregnant women have an increased requirement
for vitamin D

32
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Vitamin D market overview

After sales and usage climbed in 2020, Vitamin D is positioned for continued
growth in the years to come

Global Product Launches Featuring Vitamin D (2017 - 2021)

20000

17,397

el
=~
w
D
1

* In line with product launch growth of Vit. D,
market forecasters are projecting the overall
Vitamin D market to reach $1.6 billion by 2025 -
a CAGR of 7% from ‘20 - '25

I
=41
—
L
-

13,808

10000

# of product launches

5000

 The Vitamin D2 segment is expected to grow at
a higher CAGR than D3 during the forecast
period (Markets and Markets) °

18,772

2021

CAGR: 8%

33
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Vitamin D IS
IN the news

Since March of 2020,
Vitamin D has been one
of the most trending
focal points of the media

Public Health England extends ‘Overwhelming evidence’ supports ‘Overwhelming evidence’ supports
Vitamin D supplement advice during = Vitamin D’s immune function benefits | Vitamin D's immune function benefits

lockdown T 't B ¥ lin = R A 0- oo
i A 't 0 v|in = | A

-l

Study' Vitamin D supplementation a Research continues to link vitamin D levels

key factor in COVID-19 severity with better COVID outcomes

6mo0 vy O
Ry MM Kaararee(? n 194 umm
AT (TR LA R D LAS AVFUA T S

‘Strong evidence’ that low levels of vitamin D are a predictor rather than a side effect of the
pandemic disease . . e vitamin D intake, especially

uffy Hayes | Dac

The vitamin D & COVID show: Retter meszaging needed ta Improve The potential of vitamins D and K2 for the
Nutralngredients reveals top 10 stories of vitamin D intake in ethnic minorities, says ) p
2021 study immune system

By Nikki tlncucka OF
8y win chu numn a o fa=0 vo
N ]

Research suggests several vitamins and minerals may be linked to helping boost immune

health mechanisms.

34
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The clean label trend

Consumers are more interested in Vitamin D than ever — but they want more than
what the market offers today

2 1n 5 consumers
globally

are more open to buying
products are that
developed through plant-
based technologies

/0% of consumers
globally

are likely to seek out
products that meet clean
label requirements

Source: Innova Market Insights and MannaTree Partners

+93% growth in
food & beverage

launches with a plant-
based claim

(Global, Nov 2019 to Oct 2020
vs Nov 2020 to Oct 2021)

35
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A cost-effective, real vegan, whole food source of Vitamin D

Whole Food Q Q Made in the USA

Mlmmally Non-GMO
Processed Q
Cleanest
Vegan
Label Q J

High Nutrient Content

36
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100% natural and minimally processed
How Earthlight® Whole Food Vitamin D is made

9 &y 279

Wholesome White Button Mushrooms are blended using Blended mushrooms are exposed
& Partobello mushrooms an innovative process. to safe UV light (just like the sun|
are harvested from farms I'his dramatically increases
in Pennsylvania, Vitamin D content,
(=]
o o o
=]
9
G o o v
A e o
el
o
The high Vitamin D product The powder undergees final
Is dried and converted into quality checks, including

a powder Vitamin D concentration

ARTHLIGH

WHOLE FOOD VITAMy p "
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Earthlight Whole Food Vitamin D

ARTHLI GHY

\N\.\Q\_E FOOD VITAMIy ) -

This is the cleanest label Vitamin D on today’s market. The big value proposition is
that it is ‘whole food’ — but it checks every box you want

Food Category Maximum Level of Vitamin D2

Breakfast cereals

2.25 pg of vitamin D2/100 ¢

Yeast-leavened bread & pastries

2.25 pg of vitamin D2/100 ¢

Grain products & pastas

2.25 pg of vitamin D2/100 ¢

Fruit juice and fruit/vegetable blend beverages

1.125 pg of vitamin D2/100 mL

Milk & dairy products (excluding fluid milks)

2.25 pg of vitamin D2/100 g/1.125 pg of vitamin D2/100
mL (beverages)

Cheese (excluding cottage cheese. ricotta cheese and hard-
grating cheeses)

2.25 pg of vitamin D2/100 ¢

Meal replacement bars & beverages

2.25 pg of vitamin D2/100 g/1.125 pg of vitamin D2/100
mL (beverages)

Dairy analogues

2.25 g of vitamin D2/100 g/1.125 pg of vitamin D2/100
mL (beverages)

the general population excluding infants

Meat analogues 2.25 pg of vitamin D2/100 g
Soups & broths 2.25 pg of vitamin D2/100 g
Extruded vegetable snacks 2.25 g of vitamin D2/100 g
Foods for Special Medic?l Purpose?s as defined.under Regulation 15 pg/day

(EU) No 609/2013 excluding those intended for infants

Food supplements as defined in Directive 2002/46/EC intended for | 15 pg/day

THE CLEANEST LABEL D ON THE MARKET

e
These are all front- '
of-pack statements

A\ £ \.,‘_»‘-‘_ - "~
N\
.

All 7 at once only
possible with
Earthlight

natural A! JRORA
bliss L Ny
egcﬂuur Whale Faot VITAVIN D
HILK e >
& creamen E M
[aie mirvan | b,
S Capien™ LG




V (2N

A\ df

Formulation and manufacturing

Consistent quality products

v’ Certified organic grades available
v Reproducible nutrient composition
v Two-year shelf life

v Low use levels and excellent economics

Earthlight Vitamin D ug  Vitamin D U
v’ Little to no impact on organoleptic (mg)

properties of food

1 mg 1 g 40 1U
. _ _ 15 mg 15 ug 600 IU

v Little to no impact on food manufacturing
processes 20 mg 20 ug 800 IU

40
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EFSA novel
foods
approval

Extensive safety review
opens EU market to food
applications for
Earthlight

vy Safety established
v’ Food systems identified

v, PLT has exclusivity as UV D2
ingredient for five years

x*

. efsam

European Food Safety Authority

42
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§ Earthlight® gains ANVISA approval in Brazil

Opening up the food fortification and retail supplement markets

» January 2022 approval

» Brazilian Health Regulatory Agency
(Agéncia Nacional de Vigilancia
Sanitaria: ANVISA)

> Allows food fortification sales

» Allows sales in retail supplement
products

» Opens 216 million person market
» Adds to Earthlight global footprint

43
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FDA approves
food additive
petition

Allows use of Earthlight
as Vitamin D fortification
In 18 categories

vy Safety established

v’ Food systems identified

Earthlight only FDA FAP-approved

v Vitamin D in 5 new categories

44



V // 2N

A\

The best Vitamin D solution today

An ingredient solution that checks all the boxes

v Whole food

v Minimally processed

v High nutrient content

v’ Clean label

v Plant-based, non-GMO

v Won’t affect taste or texture

v Excellent economics

vARTHLIGHp P

“QLE FOOD WTAM;N

45




° Plant Milks / Drinks 0 Plant-Based Meats

8"

Top

Earthlight® @

) ] Soups & Soup Mixes Plant-Based Snacks
Applications P
Y &<
Based on PLT market
research and experience 0 0
Meal Replacement Supplements

Bars
d
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sARTELIGHY,
Earthlight PR and
media relations
that drive brand
awareness at the
consumer level

Consumers are invested In
learning more about the
benefits of Vitamin D and
Earthlight reaches them with
top notch publicity

NUTRA

Ingrédients-latam.com u® |

ANVISA approves mushroom-derived
vitamin D2 for Brazilian market

Ry Stephon Dansellx

£ [ ]in [

Nutritional Outlook

‘®
#Mushroom derived vitamin D gets Brazil approval. Earthlight, 2 whole-food
vided by PLT Health Solutions, has gained approval
use as an ingredient in #food, #beverage e

e

: ;\v CROON

D

Plant-based vitamin D ingredient Earthlight approved for Brazilian market

AN

Mﬂdé‘hfoom Derived Vitamin D Source
Recelves Regulatory Approval in Brazil

dejivers 1.000 micrograms (40,000 1U) of

SARTHLIGH

WOLE FOOD ViTay e

o=

3 EOTNTEN Vncie Fooc Vitamin D has

e =
PLT Health Solutions: Approved for Europe

CorthlightD Wheis Feed Vitamin D neceives Novel Toods Approval for Curopean
markeot

[ i et o Ve 2

'NUTRA

com =

e | s

PLT wins novel foods approval for
mushroom-based Vitamin D

........... —er

R&D Featur

Immunity-conscious consumers seek fortified beverages

Conzumers scck Improved heatsh, on

the- go nutrition

WholeFoots ﬁkm s \'#i"t'.'.‘:.?.?"j

g e Syt ey

NEWS ~  GROCERY »  SUPPLEMENTS ~  HARA v  SUPPLIERS ~  COLUMNS v BLOG v

Explm ing 5 Inp Trends in Food Science

f v In ?» B8 8

PLT achieves food additive status for
mushroom vitamin D ingredient

[ £ arlin fa=]




Earthlight®
sSuccess Stories

How companies translate science into
compelling consumer messaging!

Y/ /
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mykind mykind| | gy mind mykind
|

T ORGANICS ANICS
' ORGANICS
CERTIFLED ORGANIC CERTIFIED ORGANIC CERTIFIED ORGANIC WHOLE FOOD
WHOLE FOOD MULTIVITAMIN WHOLE FOOD MULTIVITAMIN CERTIFIED ORGANIC WHOLE FOOD

YV /N
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MEN 55+ MEN
HEART » ENERGY HEART « ENERGY MEN'S MULTI 40+ | MEN'S ONCE
FOCLS mMures. | B e S BT

WHOLE FOOD MULTIVITAMIN

30

3 NCE DALY #

O 3 ’ e
VEGAN TABLETY  WHOLE FOOD SUTPLEMENT ONCEDAILY 7

IU
VIGAN TABLETS  WHOLE FOOD SUPPLEMENT

b mykind |

ORGANICS |

Garden of Life®
mykind Organics

mykind

ORGANICS

ORGANICS

CERTIFIED ORGANIC WHOLE FOOD | CERTIFIED ORGANIC
| WHOLE FOOD MULTIVITAMIN

Cige

/

CERTIFIED ORGANIC WHOLE FOOD

FNFRGY & NUTRITION! PRENATAL
HEALTHY FETAL DEVELOPMENT' ONCE DAlLY

ONCE DAILY &
WHOLE FOOD SUIPLEMENT

VEGAN TABLETS ~ WHOLEFOOD SUFPLEMENT

. - - ) Project Verified, Certified Vegan, Certified
(@ mkind mykind | @prkind Gluten Free multivitamins
| |

|

VEGAN TABLETS . WHOLEFOOD SUPPLEMENT

The first Certified USDA Organic, Non-GMO

CERTIFIED ORGANIC WHOLE FOOD ORUANICS

CERTIFIED ORGANIC
WHOLE FOOD MULTIVITAMIN

CERTIFIED ORGANIC WHOLE FOOD

WOMEN'S MULTI

WHOLE FOOD MULTIVITAMIN

WOMEN'S MULTI 40+
WHOLE FOOD MULTIVITAMIN

ONCE DAILY #
PLEMEN

50 o
VECAN TARIFTE— WHOLLEODID SUMPLEMENT

LE FOOD St

VEGAN TABLETS . WHOLE FQOD SUPPLEMENT



Internal brand success has

Q> Case study: Garden of Life’s mykind Organics

led to product promotion through other media partners

@ soiectincn o - alon

oav [

T bl

Formulade especificamente
para lag mujeres durante
la preconcepeion, ef

PRENATAL
embarazo y Ia lactancia.

ONCE DAILY
DL 100K “ - _
o~ oQv A
G“;m , 15 lhes
Al mOROR D

Simply Delicious @SimplyDelish35

ating plant based? Make sure you're
k with one of our nutritionist:
e try these #mykindorganics vi

vitamins in store now!

3™ Golden Apple Organic @

Y Take a Peek »

nt #mykindorganics #vitaminc

10% OFF Garden of Life
Multivitamins

Heart of the Matter @cleaninggirl - Sep 30, 2016

RT @Alicia Have you tried #miykindorganics yet??

A MULTIVITAMIN THAT’S:

gog ¥

USoA Prroﬂ Q,-‘é

© i
GAUTEN FhEE

f[elo @ o -|o o -l@ e |& e
B Sy e e e

for
fo
or you

tamins and vegan co

pplementing right. Stop in
r best options. In the

llagen builder.
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Complete by
Juice Plus®+

Delicious, on-the-go plant-based nutrition
shakes to support your day

A\ g



§% Case study: Complete Shakes by Juice Plus+

Juice Plus+ has been very active pushing Earthlight product posts on each social channel

Juice Phuss © sulee st &
Mar2at 5040 @ )
h

Whnat's inside this product combe? Fruits, vegetables and plans-based
pratein to help you tackle the GoeStart 10 day. w4

tawors and piant
Checolste svakes and Omaga Blend cap
Heart & Bovy Bundle.

Juice Plus= U
¥Complete pairs with yo
they might not even tast

yFamil

Jubcepine us » Fellie
« family's favorite fruits and veggies. plus a few
5t did you hide in your smoothie today?

stntion #9)a

10 enjoy 2 chad

on hand, Find yum

Juice Plus+ &
50 A %

triticus snacking:

Smart
snacking
saves
the day

tamacalitmtyle simy O o

COMPLETE
) %

@ rrvmrermmnm o

oQaQv H

4208 v

Q0 1 7 Camments 92 Shares  ©Q)

Qo a W
P : - S Y
It %77, COMPLETE B )skepin Juke Plus- © Juice Phust
ga:b i proteiri agn @9
Wihsl ére you whippivg v with your Heart & Bovy Bundle todsy? Prog yourself up with the Plus Pawer of ras fruits & vaggies found in b 1o Pairs well with frurts & veggies to easily S 5 g abouit pla -F'ﬂf'"r:ﬂ"{ “
G ynrstet e Gluten ; ekopln. e bl it Shanr the go ta o3t ar reripe that Fomaletas your maming rautinem  the Shred 10 Burdle. 11 e pickiest ealer's diel Mix il up with Complete Aeripdecirpidpe }I;':‘-"“‘ ecoms:
it AL e conmmets bk, ssion T
o o Free \\\ / X507¥12am PVeg
varie % = ~
IR et X = Hundreds
¢ wsaot b = ofUses
i o \ brotein } 4
Protein 7, o
\ sy \ o
Plant Ny ® U1
Based, COMPLETE
detbmdtomathudth | = kg i 3
e b rry ottty e e @ oo
Loav |2 o

0 e

@




& ORGANIC

A J g NON-GMO
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SUPER|)FOODS & KOsHER

ORGANIC

_TURMERIC

YV /N
AN\ 4

Sunfood’
Superfoods

A powdered superfood drink that can help
keep your immune system balanced
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Social push has been not only towards Earthlight, but organic mushrooms as a whole

5 SUPERFOOD SWAPS

to- help the Earth

Mushrooms Flaxseed “egg”
instead of eggs

instead of beef

Cashew cheese
instead of dairy cheese

Nut milk instead
of dairy milk

Cacao instead
of milk chocolate

oQv W

148 likes

sunfood « Follow

March

IN-SEASON PRODUCE
suntood Happy Exrth D! @ '\r
ou know? Incamarating p
“o0dz into your ciot rocoss ,w. o

czeben feotpert and haz 3 pozitive
mpact on our planct P ,

=elp :vwlc‘( Mother Nature with
theze superfond twaps! How may
nthe

Mushrooms Pineapple

comments betom: &

= Sk st in water cvernigit
anc blend them up with notri
st Jermon juice. tomsis paste
Gatie, s caperme pepper for s
seaath 809 spicy plat besed rach
hessel @)

Green Peas

- 1 e 0 Sardand's mllect

@ sunfood « tolkon
@ glbcﬂ i tho saazon for srufies

Cur first fine of defence: superfeeds:

Juzt 2dd water 1o cur Turmeric &
Mushrooms blend and you have
yourssif 3 shot with

+ 130% of your daly vizmin U
 26% of your daly vitsmn C
3 duse of turmeric and ol its
Mg ernfls

\l L FOOD ingredients. s0 yeut

e usage
SHurmencpouse Ssuper

ods
Emushroambenstes Sutamind
2atamind Ssnitties heatthydnnis

Qv W

63 likes

Avocado

¢ X\ ®

Kumquats

®
®

oQv R

sunfood « Follow

suntood HLYA 15 £ March? And when
= 2do3 ot 1n sa3zon? Titars

20 avoc

qocgling “zwocados”

In.zcaz0n masnz:
== Thezz fruitz and veqgics 2rz at
their pesk ripeness when you
DUt tuasae (et i

- o

up
- ifore nYlud!.‘: than ahen
they'ts out of season
= Yne ok 15 ewcitod 30out
srawberncs?

LIS + 5309 O your naxt orocery 1)

@ suntood « Follow

(G2 sunfood © vitemin L s 2 hormone
/) thats crested in the body = 2 result
of sunlight exposure nd & impesstive
Tor immanity. Wil mary of

RO SUONG MU
and & teelog of well
beng,

Try our new functiond supericod

supporting vitaimn 0. The bright
qulden culor of Turmeric &
Mushrooms coenes from furmer
2 superiood we Gl gt
'S Wk havnia wour dailv

sk of

@ O wsomen

% Case study: Sunfood Superfoods Organic Mushrooms

) suntood « Follaw.

astood Ars you tesling undsr the

veathert

Semetring new coming 2560

d Scuperonds Seatcean

*piantbased Splantaower 2wegan
LE
bl

ridozzto T aric
wtickanitn a0 Anher
Funchandnutntion 2wheletond

ncticnaifood

. realasitgetstiilie Cant wail

oQv

163 vews
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EFFECTIVE \/' suppoRTIvE
PREBIOTIC’ /A8 PROBIOTICS) 'NWDIE
l.%' B . /\»_'/‘;. > 49 \\__’_ s .

UPLIFT

GOOD - MOOD - FOOD

PUMPKIN SEED PROTEN
PROBIOTICS

PREBIOTIC FIBER

HIGH VITAMIN D MUSHROOMS

GREEN BANANA FLOUR
SACHA INCHI SEEDS

6.75 0Z (1926) DIETARY SUPPLEMENT

YV /N

Uplift — Good,
Mood, Food

Digestive and mood organic plant-based
prebiotic fiber powder

A\l



S“? Case study: Uplift’s Daily Uplifter Fiber Powder

Uplift is consistent with a product focused approach on social media

PREBIOTICS FOR Feys
THE HAPPIEST

You! f’/ = ey il - - 3 g 1G5 Brerirmbint i
e | N\ -

rAsDsTSTS

UPLIFTfood .
Saturday reminder @ Happy G... °*

X

Tip Tuesday @ Who can explain what the benefits of ~ GIVEAWAY. §»
3 year ago. 12 Views Lupini Beans are? We will be randomly... 3 year ago 13 Views
O yeat aGo. 45 Views

0Q:

We've totally got this everyone! @ Did you know our organic green banana A scoop of immune suppo
a year ago. 9 Views is one of the worlds richest sources of... gut happiness. @

yeat ago. 12 Views 3 year age

Did you know organic pumpkin seeds
are packed with mood calming...

Did you know...

ayear ago . 8 Views

 Mid-day gut happy bliss ball date
coming right up! ¢

a year 3go. 8 Views
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GoodBelly®
Probiotics

Powerhouse dairy-free shot that contains
Vitamin D to help support bone health

. GOOdBelly

% PROBIOTICS <]

A\ g



Q> Case study: GoodBelly Probiotics Bone Shot

New product launch paired with social promotion has led to early success

@ goadbellyprobiotics « Follow

g GoodBelly
cEs a
Is your whole fam doing the 12 Day Belly Reboot? Us too &

Get your gut health back on track, sign up here:
httpsy/goodbelly.com/12-day-reboot

GoodBelly
Food & Beverage Comg

Learn More

00 u ¢ ents G Share:

&) GoodBelly

3

Goodbelly Probiotic Functional Shots Bone Shots

We've always got your belly in mind, and now we're looking out for your bones too! This juicy powerhouse contains
Vitamin D, calcium and three ..

Out of stock!!!
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CONFIDENTIAL PREVIEW s

Clinically studied brain 7 A ¥ 4
support and cognitive RIS NNy
enhancement N

al U T

v, PLT ‘

HEALTH SOLUTIONS % *



V (2N

A\ o

Nutricog
Composition

Patented combination of
Haritaki (Terminalia chebula)
Boswellia (Boswellia serrata)

Standardized to:
 Gallic acid

« Ellagic acid

* Amyrins

CONFIDENTIAL PREVIEW
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CONFIDENTIAL PREVIEW
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A new,
breakthrough
study

A randomized, double-blind,
placebo-controlled clinical trial
assessed Nutricog for its ability
to impact the processes that
underpin learning and memory:
the encoding, combining,
storing, and recovering of
verbal information

Improved Learning Performance
Acquiring new information is important for overall cognitive function
and essential for long-term brain health

Improvement in Learning

Improvement in Recognition Memory (episodic memory)
Recognizing familiar faces, places, or finding your way on a route
infrequently traveled

Change Recognition Index

20 6
5 * B s
g 16 E a
Eu - =
g 12 =
s 10 i ™ Placebo 2 3 " M Placebo
= Nutricog = Nutricog
= 8 c]
o - Z 2 "
z ° :
S A I 1
2 I
. Tl o | T o
Day 15 Day 30 Day &0 Day 90 Day 120 Day 15 Day 30 Day &0 Day 90 Day 120
# p < (.05 vs between groups A p<0.05vs between groups
Improved Attentional Focus with Proactive Interference Increased Neurogenesis and Neuroplasticity
The ability to recall new information despite distracting factors is a Increases in serum BDNF point to better neuronal survival,
challenging aspect of modern life. growth and plasticity
Improvements in Recall with Proactive Interference Serum Brain-derived Neurotrophic Factor
. 90 -
80
: p
E =
g , S 50
d = 40
E - W Placebo a 30
= Nutricog
= 2 20
3 a 10
1 0
% . Baseline Day 120
0 — - . . m Placebo Spectramune
Day15 Day 30 Day 60 Day %0 Day 120
A p < 0,05 vs batween groups *p = 0.05 vs baseline * p < 005 vs between groups
Improvement in Delayed Recall (episodic memory)
Managing everyday events with better recall of the important details
Improvement in Delayed recall
7
A
g ®
o
g ? n
o
g4
= W Placebo
; 3 Nutricog
8
A — :
T
- i B
Day 15 Day 30 Day 90 Day 120 62
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Next-Level
Cognition
Support

300 mg/d for comprehensive
cognitive benefits

Significant results in just
15 days

CONFIDENTIAL PREVIEW

Clinical findings after 4 months of use include:

« Improved immediate recall capacity and short-
term memory

* Improved learning performance; faster rate of
learning

« Improved attention, focus, and concentration;
reduced distractibility

* Improved long-term retention of details
« Improved recognition memory
* Increased BDNF

» Better sleep

63
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Slendacor®

Weight Management
Complex

Building a weight loss brand consumers
can trust
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How do weight management supplements work?

Multiple mechanisms are involved in energy metabolism

Control of the

' | of A

Energy metabolism ence?gn;r?mc;ke ava'g)att”“tty of
o i (appetite supstrates

nghly CF)I’]SEI’VEd by redundant modification, (such as blocking the

mechanisms satiety, cravings) absorption of dietary

fats)

* Regulated by many pathways

» Approaches to weight management target
different mechanisms

. i i Control of fat Control of
Mgltlple metat_)ollc targe_ts support greater ceryes energy
efficacy and side benefits (modulation of expenditure

lipolysis and

(increasing
lipogenesis)

thermogenesis)

SLENDACCR

WEIGHT MANAGEMENT COMPLEX
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Composition

A synergistic blend of three commonly used spices with traditional medicinal and
culinary uses

TURMERIC (CURCUMA LONGA)

NON
GMO

DRUMSTICK LEAVES (MORINGA OLEIFERA) Broiect
rojec

VERIFIED

CURRY LEAVES (MURRAYA KOENIGII) |
>
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Composition

Slendacor shows significantly improved performance over individual components
and other combinations

The ability of natural compounds to work synergistically
* Inhibit fat accumulation (adipogenesis)

« Promote the breakdown of fat in fat cells (lipolysis)

Drumstick
Leaves

% Inhibition of adipogenesis in 3T3-L1 cells fanmenic

Test Product % Inhibition

Moringa oleifera Leaf Extract 25.70

Murraya koenigii Leaf Extract 24.86

Curcuma longa Extract 29.50

Composition 1 25.56

Composition 2 SLENDACOR® 40.50 SLENDACCR

WEIGHT MANAGEMENT COMPLEX

Composition 3 39.89

Sengupta K et al. Food Nutr Sci. 2011;2:809-817. 29
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Compelling, evidence-based claims

Three well-designed clinical trials / Compelling consumer messaging

*Compared to diet and exercise alone, the trial on SLENDACOR shows:

~12 6X 4X upto 15%0
Pounds Lost More Effective* Better BMI| Improvement* More Calories Burned at Rest*
WEIGHT
« Consistent results in 3 human clinical trials 4X
More Effective*
 Statistically significant weight loss within 14 days WAISTSIZE
- Weight and inches reduction in women and men REDUCTION
» Flexible dose division: Efficacy demonstrated at once 3.2X
(900 mg), twice (450 mg), or three times (300 mg) per Rl
day
HIP SIZE
« Burn up to 15% more calories at rest; non-stimulant REDUCTION

 Patented formula




SLENDACCR

WEIGHT MANAGEMENT COMPLEX

A\ df

4
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A weight
management
journey that
starts fast

An award-winning
Ingredient with multiple
clinicals that shows
results as soon as 14 days

WINNER ‘ WINNER‘
NUTRA NUTRA

|NGQED|ENT5 INGREDIENTS USA
ARDS 2017 AWARDS 2022

° Composition

v Patented dietary ingredient
derived from three commonly
used spices with traditional
medicinal usages

* Turmeric (Curcuma longa)

» Drumstick leaves (Moringa
oleifera)

* Curry leaves (Murraya
koenigii)

0 Regulatory / IP

v' Pre-DSHEA (sold prior to 1994)

v Three herbs commonly found in
foods and supplements

v' Kosher

v" International Publication number:
WO 2009/066303 A2

v' US Publication number: US
2010/0227828 Al

0 Dosage

v" Clinical efficacy demonstrated
for 900 mg/day

o Once, twice, or three times per day
dosing all supported by clinical
research

v Multiple application dosage
forms (water dispersible grade
available)

Why Slendacor?

v" Global success in five continents

v 3 gold-standard studies that
demonstrate thermogenesis and
significant weight loss within 14
days

v’ Sustained weight loss in both
women and men

v Non-stimulant thermogenesis
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¥ What kind of formulator will buy Slendacor?

We look to people who value what we offer — which is a lot!

Big Brand/
Weight Loss
Leader 123

Big Brand/
Sports

Nutrition
1,2,4

Physician
Brand

9,6

Fashion
Forward
Innovator

ST ENE NS

Weight Loss

Mass Market/

Low Cost

o nh -~

Wants to develop a market leading brand
Has the resources to educate and promote
Is risk-averse to quality issues and bad press

Understands that formulation flexibility and
fast results are lifestyle issues

Believes in HEALTHY weight loss — not a
quick fix silver bullet

Focused on overall metabolic health
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Slendacor® International Product Success Samples

International Product Success continues to build in primary market targets

|

e~ e B \ -

i

Welghr o8
FfatBlaster
CLINICAL =3

Weight Loss Shake e
FoR ALORIE DIE |

" SLENDACOR

B WEIGHT MANAGEMENT
COMPLEX .

SLENDACOR™ — el o o

P

A HRRA

§5
£
AR

)
:l:SULES

T e

s R

\
FatBlaster

L —
PLATINUM+ | PLATINUM  § . -
S remosu biManan
8. 7 ) B Yoiforrm

MEGA SLIM

—
Ay
Fau B Y-

QUEMA

GRASAS
ULTRA




Slimvance® and Slendacor®
United States Key Product Features

A\ o

BODYDYNANIX

’ INCE
T [T

GNC GNC
TOTALLEAN TOTAL LEAN' TOTAL LEAN L TOTAL LEAN

LEAN LEAN LEAN. LEAN

: SHAKE SHAKE SHAKE SHAKE
SLIMVANC GNC SLINVAICE SSUNMNCE SLINVINEE

o . .- =
APPETITE POWOER TOTAL LEAN 190 25c 66 200w .... 190 256 6c 200m ....
200 0 3 ¥ !
: '. ' . Sq s
V) - ’ » . 5 » N

_ B
!

BODYDYNAMIX

B00YDYNAMIX

sTeie ONREAL
IX M ENERGY

ProbioSlim f LEANFIRE
f" A SINVANCE g— SLINVANCE ' fitfactor
[”&‘gi 2_* ki > é_ e BODYGLOW
Ol 4 © sxa'srém .

Swperta welght reduction™

3xwusr&ur. R




strengths

define our
business

-




Thank you!

Want to learn more or request a sample?
Visit our website -

QUeStiOnS? www.plthealth.com

rodolphe.hang@plthealth.com



mailto:rodolphe.hang@plthealth.com
http://www.plthealth.com/
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